The Jetpets
Companion
Animal Rescue
Awards
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RESCUING ANIMALS
IS YOUR THING.
WINNING AWARDS
IS OURS.

OUR SECRETS TO A
SMASHING RESCUE
AWARD ENTRY.
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http://www.awardsagency.com.au

Award submissions
don’'t have to be a

complete pain in
the arse.
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With the right
know-how, you'll
absolutely SLAY

W your entry. w

B

Promise.
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But first,
meet the
Queens
of Business
Bling

Photo: Jo Lyons Phd'tqgraf) V,
O cial Rescue Awards Riotogia

YOU DO AMAZING THINGS FOR
OUR GORGEOUS FUR BABIES, AND
YOU DESERVE TO BE RECOGNISED
FOR THEM.

BUT WRITING AN AWARDS
SUBMISSION IS TOUGH - AND NOT
FOR THE FAINT-HEARTED.

YOU NEED GUTS. COMMITMENT.
AND SOMETIMES RAMBO-SHYLE
HEADBANDDIAMOND-STUDDED
COLLAR TO ABSOLUTELY SLAY.

WE CAN HELP.

Awards Agency is Australia’s
leading team of business awards
specialists.

We know the questions to ask, the evidence
to provide, and the tone of voice to really
engage and enthral the judges.

We also know how tough it is to write a
cracking submission, so we’ve pulled out a
few tips to help.

You give so much to others, and this is your
time to shine. So inhale and... let's SMASH
THAT SUBMISSION!




Tips for
writing a
smashing
Rescue
Awards
submission

If writing isn’t your thing, speak
into your iPhone and record your
answers, then type them up. You
know your stu , so trust in yourself!

04

Write the way you would talk — with
passion! Showing your personality
makes you relatable. Don'’t try to be
anyone else — use your own tone of
voice and you'll connect.

Be open about your story! We ALL face
challenges, from nances and funding
through to people-power and the

emotional toll faced in the animal care
world. Share the nancial di culties, the
personal upheavals — what mountains

did you climb to get where you are?

Be open, be vulnerable, and be real.

Tell your truth!
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with the reader.  So instead of writing

in the third person (‘Pets4Love is a

volunteer-run...’), writing in the rst

person (“I'm Jen from Pets4Love,

and we’re a volunteer-run animal

shelter...’) instantly makes you human

and relatable, putting a face to the

organisation.

Don’'t make general, sweeping
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So instead of, ‘About 20% of our

adoptions result from our e orts in

digital technology,’ be speci c by

saying: ‘In the last 12 months, 26% of our

adoptions have resulted...’

Use plain English. Don’t use industry
jargon, big words or buzzwords. Just
write as you would talk.



Tips for
writing a
smashing
Rescue
Awards
submission
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Just what is support material?
Support material is additional

information you can provide to
the judges that backs up your
submission.

Support material is primarily
visual in nature — so if you're
talking numbers, you can provide
evidence by way of a graph. If
you're explaining social media
engagement, you can provide

a screenshot of your results.
Photos are also great to generate
a connection with the judges

- it’s nice to put a face to the
brand and the voice!

Stick to the word count. To do this,
focus on the central message you
want to convey for each question. The
more you try to cram in, the harder it
IS to convey your message while also
meeting the word limits.

Secure as many client, peer or supplier
testimonials as you possibly can —it’s
evidence that gives great credibility!
Where they support your case, include
them to give legitimacy to your claims.

Channel your inner Oprah and host

your own reality show. Use case
studies to talk the judges through a
real-life example. So instead of saying,
‘We would do blah blah...” SHOW an
example of how you tackled a particular
problem, such as: ‘In July 2019 we faced
an in ux of underage kittens at risk of
Cuddles Disease. We put the following
preventative strategies in place to...’

Got support material? Style it like it's
‘gonna hit the runway. Use your brand
colours, ensure it's easy to read with
consistent fonts, and make sure any
screenshots are clear.

Have someone proofread for you —
we always read what we THINK we’ve
written, not necessarily what we HAVE
written!



Instead of just
TELLING the
judges about you,
SHOW evidence
of what you've
done and how well
you've done it.

A great awards
submission is
SPECIFIC.
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Two ways to
present evidence.:

1. Statistics and other measurables go in your
written submission.

Graphics, photos, screenshots, timelines,

marketing evidence, procedures, etc, can all go in
your support material.

Check out our FREE Evidence Guide here!



http://www.awardsagency.com.au/evidence-guide/

Own It,
baby!

It's SO tough (we all want
to avoid the ‘ick’ factor),
but focus on not making
generalised statements.
Instead, be SPECIFIC. Got
goals? Make sure they'’re
SMART. Need to show
compliance? Explain HOW.

So... crank the tunes (we’'ve
even curated you a playlist!)
and loosen the shoulders -
it's time to let the passion
for, and importance of, what
you do shine through.
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THE BIGGEST CHALLENGE
US SELFLESS ANIMAL LOVERS

ALL FACE - AND HOW TO BEAT IT

It's called imposter syndrome.
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Writing in the rst person is tough. While some of us
are con dent in saying how great we are, many aren’t.
Culturally, many women are taught from a young age
to be humble. And as NFPs, we can also face imposter
syndrome against the big guns with deep pockets.

To ghtit, we need to bring forth our inner Taylor Swift
and shake if o. How? Evidence!

Evidence is what let’s you tackle the imposter
syndrome without feeling like you're bragging.

e The facts and gures don't lie.
*  The testimonials tell a story.
*  The results paint a picture.

See the theme? It's not just about you — it's about what
you've done, how you've done it, and the impact it's

GET YOUR GROOVE
ON WITH OUR (TOTES
AWESOME) PLAYLIST.
CLICK HERE!

had.

So... crank the tunes (we've even curated you a a
playlist!), loosen the shoulders and focus on you!
Because what you do is important. You save lives, and
you make lives worth living. It's worth celebrating.



https://open.spotify.com/user/licorice-legs/playlist/2qaUaC4SkGaK41JFjjdRjr
https://open.spotify.com/user/licorice-legs/playlist/2qaUaC4SkGaK41JFjjdRjr

end it all?

Write a smashing
conclusion! Keep

it short and sweet

— it leaves a lasting
impression, so make
sure you SHINE!

FREE

ONLY FOR RESCUE WEB”\IAR

AWARDS ENTRANTS!

FREE WEBINAR -
Tuesday 12 May, 12pm

Join u s on Tuesday 12 May to get the inside scoop and ask
questions about your submission. We'll join forces with Cathy
Beer, Founder of the Companion Animal Rescue Awards, to
talk you through ways to make your submission shine and
answer as many questions as you can throw at us.

You receive details on how to register via the Rescue Awards
eNews, so keep your eyes and ears peeled.

8, |T'S GOING TO BE
& pAWSOME - PROMISE!




Enough talking -

go get ‘em!
You got this.

Let’'s chat!

hello@awardsagency.com.au
awardsagency.com.au

Awards Agency© 2020 This information is not to
be distributed or reproduced without permission.




